
Reach out!

A webinar on science 
communication

””
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Who are we?

Jenny Palm, 
Communications partner 
at the Department of
Communication and 
Learning in Science, CLS

Daniel Karlsson, 
Communications partner 
at the Department of
Technology Management 
and Economics, TME



2025-08-2133

The setup
• What is science communication, really?

We start from the beginning

• Different logics, different rules

Why our messages sometimes miss the mark – 
and how to fix it

• How do we get people´s attention?

Real-life examples to help you break through 
the noise.

• Time to practice!

No pressure, just playful learning.
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• To communicate research outside the 
scientific community, 

• To adjuste the communication to the 
specific target group, 

• To understand what your target group
is and how to reach it

What is science 
communication?
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Information

• Press release  

• Op-ed article (opinion editorial)

• Lecture

5

What is science 
communication?

Co-creation

Dialogue
• Science festival activities

• ”Borrow a researcher”

• Science café 

• Citizen research

• Patient participation 
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Why is science communication 
important?



”Good comunication
benefits everyone
• Advantages for the researcher

• Advantages for the university

• Advantages for the society
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Different logics of
communications
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MEDIA & GENERAL PUBLICRESEARCH

Background

Method

Results

Conclusion

Conclusion

 Why important

  Background,
  Detailed results
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The message we want the audience
to grasp
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Bulls-eye messages

Prioritize
Clarify
Illustrate
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Put the target group in the center
• We write in a polished, simple, and 

understandable way. 

• We do not use any specialised terms at all, and 
if we have to, we need to explain them in more 
plain language

• Ultimately, it's about democracy: ensuring 
everyone’s right to understand what is written in 
texts produced by public entities.
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World’s strongest battery paves way for light, 
energy-efficient vehicles

Unveiling the Multifunctional Carbon Fiber 
Structural Battery
IMS, Advanced Materials, Sep 2024  

Novelty

Affect many

Novelty explained

Effect explained

From study title to headline
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Nutritional Composition and Estimated Iron 
and Zinc Bioavailability of Meat Substitutes 
Available on the Swedish Market

Development of mesoporous silica-based 
active coatings for methylmercury removal: 
Towards enhanced active packaging

Poly(benzodifurandione) Coated Silk Yarn for 
Thermoelectric Textiles

Low nutritional quality in vegetarian meat

Mercury content in tuna can be reduced with 
new packaging solution

The silk thread that can turn clothes into 
charging stations

From study title to headline
More examples from Chalmers



2,6 billion 
+ in 

potential 
reach



Headline: the 
”hook” in short  

Preamble:
Challenges, 
solution and 
societal wins

(the hook 
explained)

Context: The 
potential of the 
technology and 

challenges

Context: 
Background

facts and 
challenges

Solution: How
the innovation 

solves the 
problem

Method: The 
technicalities of

how it works

Wrap-up: 
Emphasizing
hook and next

step

Sub-heading: Summerizes
the coming paragraph

Sub-heading: Summerizes
the coming paragraph

Quotes
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Target groups
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Common university
target groups
• Decision-makers & politicians

• Industry & partners

• School children & youth

• Media

• Potential employees

• Funding agencies 

• "The general public"

1
9
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Channels – where we meet
our target groups

20
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Common university channels
• Media activities
• Website
• Social media platforms

(Instagram, Linkedin, 
Facebook, Youtube, 
Twitter/X,)

• Lectures and seminairs
• And more

2
1
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Communication planning
WHAT DO I WANT TO SAY?

(MESSAGE)

WHO DO I WANT TO SAY IT TO?

(TARGET GROUP)

HOW DO I REACH THEM?

(CHANNEL)
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And now, lets practice!
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Exercise: Pitch your news story
This is the task: 

Select a research 
projectand its result that 
you want to communicate 
to the readers.

What you need to do now 
is to craft a headline and 
an intro that are 
compelling enough to 
convince Judy Post that 
your news should be 
published.

Background: 
Judy Post is an editor at the British daily newspaper The Guardian. 
Every week, she receives numerous excellent proposals for news 
articles from researchers who believe their work deserve attention.

Judy Post is highly selective about what she approves for 
publication. The content that makes it into print must be truly 
outstanding for the target group.

The readers of the newspaper primarily fall within the age range of 
25 – 44 and the majority has a university degree.  They are 
interested in science news, societal development and pursuing 
lifelong learning. 

24



Thank you! ””
Contact: 
jenny.palm@chalmers.se
daniel.karlsson@chalmers.se

mailto:jenny.palm@chalmer.se
mailto:daniel.karlsson@chalmer.se
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